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The project »When local becomes global« addresses the priorities of the EEA Grants and Norway Grants
funding (Conservation and revitalisation of cultural and natural heritage). It is based on the cooperation

between 3 schools, each strong in one part of the planned project's main outcome: The new tourist pro-
duct, based on heritage and implemented into the local environment for tourists.

The participating schools:

. Vagen Videregaende Skole - Sandnes, Norway
. Solski center Srecka Kosovela SeZana - Sezana, Slovenia
. Agrupamanto de Escolas de Barcelos - Barcelos, Portugal
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The main objectives were to do a research about natural and cultural heritage, to produce new tourist
products, to implement the products , to organize 3 meetings by presenting the good practice exam-
ples, to provide good dissemination material and exploitation of project results .

The main outcome of the partnership is new developed tourist products that can be really implemented
with the help of local environment. Each participating school lead one part of the project in connection
to the good practice example:

1. Research: Agrupamento de Escolas de Barcelos; meeting in Portugal
2. Developement: School center Srec¢ko Kosovel Sezana; meeting in Slovenia

3. Implementation: Vagen vidergaende skole, Sandnes; meeting in Norway



1st project meeting

10th - 13th May 2015, Barcelos, Portugal

First practice example: How can a local legend become a world famous attraction? The Barcelos rooster
is a perfect good practice example. The legend of the Rooster of Barcelos tells the story of a dead roos-
ter's miraculous intervention in proving the innocence of a man who had been falsely accused and sen-

tenced to death. It became a symbol of Portugal and a perfect souvenir for every tourist.



2nd project meeting

10th - 16th October 2015, Sezana, Slovenia

Second best practice example: The advertising project week »SPOT« is a method that we have been
successfully practised since 2004. It has been presented to many international partners during several
international projects. We invited a special lecturer, a famous Slovenian creative director AljoSa Bagola

to present his view on advertising trough best practice examples.
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3rd project meeting

13th - 18th march 2016, Sandnes , Norway

Third best practice example: The implementation of a newly developed tourist product made us
experience the landart at the The Jaeren beaches - protected landscape area in Rogaland, Norway. The
Norwegian school's best practice expamle is the connection with the local environment in all stages of

education.



3rd project meeting

13th - 18th march 2016, Sandnes , Norway

The three groups of students presented the implementation of new developed tourist products of Portu-
gal, Slovenia and Norway and the established connection with the local environment of participating

each school.



GLOCAL - When Local Becomes Global
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When local becomes global

EEA and Norway grants have supported the project divided between Portugal, Slovenia and
Norway.
The collaborating schools are E. S. de Barcelo, Solski Center Srecka Kosovel and Vaagen upper

secondary school.

Three countries, two of them in the outskirts of Europe, one straight at the core of it,
collaborating in re-defying themselves when it comes to the outcome of local tourism. The
first meeting, set in Portugal, sat standards towards the content and aims of the project.
“When local becomes global” has been transferred into one word; Glocal.

Where many countries, not only in Europe but also in the rest of the world, have been
struggling to re-define and renew its traditions and products, “Glocal” challenges the way we
look at our heritage. Four projects from three countries have been chosen to be redeveloped

from an idea to a proper product,

How do we make local knowhow and handcraft lead us into the future?
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DEVELOPING IDEAS, MARKETING AND DESIGN

SLOVENIA

ECENT:

On Monday the 4th of January we hosted ex-student of our school Lea Bemetic, whao is now

studying Fashion Management & Marketing at UCA (University for the Creative Arts

The lecture was held at our school (Solski center Sreéka Kosovela SeZana). The lectures was

DEVELOPING IDEAS,
Exhibition design in
GLOCAL - When Loc

) in London

organized for senior year students, as wel as for other students that showed interested.
She talked about developing ideas, marketing and design in the fashion industry. She stressed

the importance of research when developing creative solutions and making business plans. Her

VT COMME

personal experiences wers also indudad in the lecture. She talked about trends when building

abrand and the importance of brand identity and consistency

Essentially, your brand has to be your most productive and most efficient salesperson, and
how you go about optimizing your brand for maximum income is to include the art and science

of visual merchandising. We covered how you can go about creating effective brand, that not

only catch your target customer’s attention, but gets them to make a purchase as well arch 2016
After the lecture Lea gave her opinion on our ideas and gave advice how to develop them October 2015
further. She supported her decisions with arguments, which gave us a new momentum

considering our project which concludes with our idea implementation presentation in March  [L[

in Norway at a final meeting of the project When local becomes global. We still have along way

togo. (Anjel@Vanessa)

Glocal in Sezana
NEWS
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Exhibition design in SeZana
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Exhibition design/Visual merchandising in our school is taught through a mixture of theory an
practical dasses. We have a variety of subjects, from Engiish to Photography & Video and
economics dasses in relation to our expertise. Our job is to present products in an attractive

way and to follow up on sales activities to ensure positive income. We know all the trends an
have a great eye for design in an inspiring and commereial way.

We experience a broad selection of art and design activities, before later concentrating on
the skills you need for a chosen area and developing confidence in communicating ideas,
opinions and creativity.

As students on our course, we are graded through written and oral examinations, doing
different projects, where we often work in teams and handling in our work.

Our projects include decorating shop windows, making theatrical scenery for school plays,
decorating the school for different seasons and events. We collaborate with different local
companies. Our work also includes designing visual images for institutes and companies. We
also make animations, leam about digital design such as 3D modeling, make short films and
photography related projects such as photojournalism and art photography. We study fine art
induding the human anatomy, drawing, painting etc. (AnjeléVanessa)

In the context of the project “Glocal” - 3 collsboration betuwsen hree countries, whose goid
‘owns ata tourisiclevel, Improving and adverdising

and teachers from Norway and Portu

Sovenia for a whols week. The Port
day evening (10° October) but the group was
g

Comments BsS

When loce becomes gobl

Our experience i Sloventa

We arfved i Sloventatate Monday evening. Here we were Introduced to bath the Slovenlan
and Por £ olive with the next couple

Worlpress blog »Glocal« is a project result that was produced instead of Magazinefactory-the online

magazine. The Glocal blog was designed by the Norwegian group, lead by Joakim Lund, the coordinator.

Every participating institution contributed articles and photos.
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“When Local Becomes Globar -1 dag gik startskuadet for vart
intermasjonale samarbeidsprosjek! mellom Norge, Portugal og Slovenia. 3
forskjelige skoler er med pa prosjektet og vi har besak av 10 elever og
Ierere fra bade Slovenia og Portugal. Vi har et tettpakket program med
fokus pa sirendene og vare yrtam langs Jzzren, sam lokal produksjon av
ull. D fre landene uvikler ignende prosjeki om hvordan man kan fa koblet
ungdom mot fote turisimal. Gruppen pa 12 elever og 3 lzrere folger
Kasse 3DHUA og 2DHIA ved Design og Handverk. Vi har ogs en gruppe
P 4 fra Slovenia som har Job-Shadowing pé Media og Kommunikasion
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Srecko Vsepovsod

26-€v

Ima 3e kdo v omari rdeto Srecko majéko? Ali morda majico s Kosovelivom
motivom kakSne druge barve? V petek je priloZnost, da si jo oblecete in
sodelujete v akciji #wearpoetry. V kolikor majice nimate, ste vabljeni v center
SeZane kjer jo zagotovo dobite. in ne pozabite objaviti fotografije v majici na
Facebooku ali Instagramu.

27.9maj

MAY Obleci poezijo ali Wear poetry

27 Fri 10 Al - Na uliclv SeZani T

SC Sretka
Kosovela
SeZana,
Gimnazija in
ekonomska
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| Domov
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Vetki
Videoposnetki
Dogodki
Objave

Upravljaj zavinke

§C Srecka Kosovela Sezana, Gimnazija in
ekonomska $ola je delila fotografijo up ka Sretko
Kosovel

Objavil Maja Preserer inij - €
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O Kosovelovem dnevu #27maj90let tudi na TV SLO1

SRECKA KOSOVE

PESNIKA K1 JE UNRL PRED 90 LETI

V SPOMIN

'V SE2ANI 50 SE POKLONILI SPOMI
Srecko Kosovel

31.maj- €

Prispevek o Kosovelovem dnevu v Sezani v oddaji Slovenska kronika na TV SLO1

http:/iwww.rivslo.sil.../90-let-od-slovesa-kraskega-po.../394103
Kosovelova Soba Simon.
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We opened two facebook closed groups for informal excahnge of opinions, photos, videos. It was also
used to inform the members about activities, dissemination and project results. One group was set up on
the first project meeting in Barcelos. The members of which only teachers and coordinators. The second

group was opened during the second project meeting in SeZana for the communication between all the
participants. Facebook was used to promote the project on the official facebook pages of participating
institutions, on coordinators' private profiles and participants' private profiles.
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We used googledrive to share documents and to collect all the project results at one place. The original
idea was to start one E - twinning project but the participating schools are not very familiar with E -
winning. The access to google drive is more direct and the application more »user friendly«. The docu-

ments are well stored and they can be used for further dissemination and exploatation of project results.
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Sezana- the city of poetry

Cultural centre

Kosovel memorial room

Kosovel library

Municipality of Sezana

School center Srecko Kosovel Sezana

Tourist product from Slovenia

Sezana - The city of poetry

The main students' idea is to make SeZana the city of poetry. Sezana is the birth place of Srecko Kosovel,
the famous poet. The tourist product is The walk of poetry, a guided visit of SeZzana's most important
spots linked to the famous poet and a well developed merchandising stategy #Wearpoetry that consists
of different items of clothes, printed with Kosovel's poems and motives that represent his work.



Mechandising #Wearpoetry

We had several workshops of screen printing and we promoted our idea on the national and internatio-
nal level. We decided to develope three types of motifs that are connected to the three styles of Koso-
vel poetry (impressionism, expressionism and constructivism). We printed the motifs on t shirts, coats,
scarfs, hats, socks, bags, jackets, jeans and dresses. We used the printed material as personal gifts for

our partners.
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-
Tungenes

Lighthouse

Vistestranda

Markefing of Josrstrendene

The King’s Road
- JAKEL

BRUYSAND

Tourist products in Norway

Jaeren

Students from Norway developed two types of tourist products. The third year's students focused on revitalising
the beaches in protected landscape area of Jeeren. They developd 4 different products and designed promotio-
nal matierial: posters, brochures, videos. Durring the meeting in Norway, we tested the developed products as
tourist from Slovenia and Portugal. They organised a Landart workshop at Orre beach.



Transport:

Limagarden
It’s all about sheep
When local becomes global
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Drive by car from Sandnes to Limagarden it will Opening hour:
take around 20 min. 3rd May - 27th September

Opening every sunday 12 - 160’ clock
From Stavanger to Limagarden takes 32 min

23rd June - 28th July
Open tuesday to sunday 12 - 16 &' clock
Closed monday

@VAGENVGS

Address: Opening hour:
";]l:“umg“'de“ 3rd May - 27th September
Pk Open every sunday 12 - 160 lock

23rd June - 28th July
Open tuesday to sunday 12 - 16 o' clock

Telephone: Closeat Monday
(+47)51799420
Ticket price:
Email: Children (0 - 18) free
Adult 30ke

limagarden@jaermuseet.no

Drive by car from Sandnes to Limagarden

Website: it will take around 20 min.

From Stavanger to Limagarden takes 32
4 min

WwwJaermuseet.no

From Stavanger to Limagarden takes 32 min

@VAGENVGS
@VAGENVGS

It's all about the sheep

Second year students developed a tourist product Limagarden: It's all about he sheep. They integrated
the task into the curricula and designed the brochure for the promotion of the tourist product. They had
to research, visit places, take photos, edit photos ,design ideas for the layout, choose fonts and colours
and finnaly choose the best proposal. Durring the final meeting they presented the developed and imple-
mented idea.



WEAR POETRY

25 - 27 May

SRECKO KOSOVEL

# KOSOVELISATION

Srecko Kosovel




